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ENGINEERING 
CORPORATION 


Crown Engineering, a leading sup- 
plier of ignition components and acces- 
sories for the oil heating industry, has 
served thousands of customers in the 
U.S. and around the world. 

Crown’s reputation, knowledge, and 
experience are unmatched in the indus- 


With its large warehouse and produc- 
tion facility, Crown prides itself on top 
quality products and prompt delivery. 
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